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- Underline the ¢ ep option between brackets:
1. A (partnershi ust / fund ) is a formal arrangement in which two or more parties cooperate 1o

ising / declining /

manage and operate a business.
2. An organization with one person or a group of people at the top
nereasing ) number of people below them at each level is known as a hiel
3With “glocalization™, a mix between gioi@un and localization, compa
have to be aware of (foreign / external / loca 11 ural characteristies.

re nothing is bought or

4. Just-In-Time production refers to a (quick / timeless / stocklegS)ipr duction whe

produced until needed. . /A

5. The key objective of branding is to create a relationship of

- Match the terms with the definitions: company — product= t — market leader — income tax
ets and lia bilities'iio.t - b ['

and an (decre:
archy.

nies secking global markets

(rust / distrust/ suspicion).

alance shec

ance . A financial statement that showcases a-company’s asSE1s 725
nC S s éssienterprise.

: &a A legal entity formed a group of individuals to engage in busines
(oAl wantorneed |
come. ax

| An iﬂfthr-ﬁ_lnigh!_ﬁa@&tg
Kk lea

Anything that can be offered to a m:
A tax that pays for sickness benefits, unemploy ment benefits and pension
The company with the largest market share T e .

_ Cross the odd one out:

@1. lnch _ tax haven — tax shelter — tax law loopholes :

2 Free market — capitalism — p¢ B ompetition —'so?l‘én @

3. Market leac arket s arrket follower — tharket challenger
4. Advertising\- 4tition — publicity — sales promotion

5. Brand name ~10g0 — pr}nwf/@j slogan

- Put an X next to the correct answer:
ame in all its products’ names, it is called X

1. When a company includes j
%Corporate brandiug@ o Individual branding ' o Brand switching

2. Profitable possibilities of filling unsatisfied needs are known to marketers as

o Market segments o Market shares )<Market opportunities 4
3. The refers to the budget and advertisement objecfives given by the customer to the
advertising agency. '

n Portfolio ' Brief 4
4. Sales promotion aim

‘Free samples
5. In dccounting, it is always assumed that a busin

x;& going 'cunccr@ i1 Going into business ¢ Going bankrupt

o File
new products and includes
1 I'echnical assistance

courage custdmers to buy off season or
7 After sale services '
ess will continue indefinitely, which is known as




